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Q2 Report overview

Today’s presenter

EV Vehicles — Q2 2024

What electric vehicles (EVs) are on the road and who is
buying them?

Kirsten Von Busch
Director of Automotive
Product Marketing

Vehicles in Operation overview and Consumer Analysis by EV fuel type, Experian Automotive
for U.S. light duty vehicles through May 30, 2023.
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Delivering high-quality automotive intelligence

Experian is the only primary data From these primary sources, we deliver
source for all three: automotive data intelligence to fit your unique
needs and solve today’s challenges.

@ VEHICLE DATA _ _
Our clients include:
® Lenders

CONSUMER DATA

® FinTech
® Dealers
CREDIT DATA

®* OEMSs

® Tier 1 and Tier 2 Media
Platforms & Agencies

¢ Aftermarket

These data sources generate BILLIONS of ® Insurance Carriers
Data Insights we use to serve our clients.

e, .
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Experian’s primary
data assets
s

Experian is the only primary
data source for all three.

© Experian Public Automotive Consumer Trends Market Q2 2024

North American
Vehicle Databasesw

963M+

Vehicles in U.S. (all 50
states, Wash. D.C., Puerto
Rico) and Canada.

340M+
U.S. VIO.

28.TM+

Canadian VIO.

21.8B+

Vehicle history records.

438M+

Title Brands.

402M+

Accident & damage
related events.

287TM+

Recall events.

ConsumerViewswv
Marketing Database

250M+

Individuals.

126M+

Households.

5000

Consumer attributes.

490M
Mobile IDs.

200M+
Connected TV IDs.

7/50M

Hashed email.

2,400+
Audience segments including
750+ Auto Audiences.

File Onesv
Credit Database

CONSUMER
2M+

Credit inquiries daily.

1.3B+

Transaction
updates/month.

245M+

Credit active consumers.

S0M+

Public records.

99.9%

Updates within 24 hours.

Sub-second
Credit report response rate.

BUSINESS
25M+
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Q2 2024
EV Customers

* What are they driving?
 Who are these customers?

* How can you best market to them?
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Changes in U.S. vehicles in operation

Light duty vehicles* over the last 12 months Q2 2024 Total*

291.1

T : %A - g Vel\fﬁlcllf!;hltgml\id

\ Q2 2024 VIO changes
A

S

Q2 2023 Total* ﬂ @

aolon 15 5

Vehicles on the road (

38.9 = leliyA

MILLION MILLION MILLION
N . . . Total VIO
NEW Vehicles Vehicles went USED vehicles 1
Registered out of operation changed owners changes

*U.S. Vehicles in Operation data as of June 30, 2023 and 2024, sourced from Experian Automotive, including U.S. and Puerto Rico (U.S. light duty vehicles only).
1 —includes estimated annual households that relocated with the same vehicle(s)
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U.S. Electric Vehicles (EVS) In Opfration (VIO)

0.1%

1.2%

Key Findings:

3.5M+

EVs are on the road
(Vehicles in Operation)

1.3%

of Vehicles on the road are EVs

2.5%

All EV Classes: Exotic, Luxury & Non-Luxury

s s @, .
7 — *experian.

Source: Experian Velocity Vehicles in Operation, cars and light duty trucks,Q2 2024



U.S. New, Retail EV

Registrations for Last 12 Months

Key Findings:

1M+

New, Retail EVs were
registered in the last
12 Mos

8 © Experian Public
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0
4
0.1% 0.6% /
0% ( 1.6%
0.0 )
0.2% .

3.3%

0.3%

Automotive Consumer Trends Market Q2 2024

Source: Experian Velocity Registrations, July 2024

% of Total Registrations

0.0% N =2.7%

Key Findings:

8. 7%

of New, Retall
Registrations were for
EVs

. 0. 1% -
3, .
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New, Retall Reqgistrations % by Fuel Type for the Last 12Mos

Electric 8.7%

Other

B

0.0% 10.0% 20.0% 30.0%
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Source: Experian Velocity Registrations, July 2024

Key Findings:
EVs represent 8.7% market share, but
combining all market share activity for
‘electrified vehicles’ represents

20+%

of new, retail registrations in the last 12 mos.

(Hybrid, Electric and PHEVS)

40.0% 50.0% 60.0% 70.0% 80.0%

90.0%
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New, Retall EV Registrations % by Segment for the Last 12Mos

Key Findings:
Pickups [ 4. 7% CUVs continue to dominate for new,
retail EV registrations.

SUVs - 4.0%

Adding in SUV registration activity
puts the combined CUV/SUV EV

sports Cars [l 3.6% market share at over 72%.
Vans | 0.1%
0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0%
10  © Experian Public Automotive Consumer Trends Market Q2 2024 !:e'xpericn.
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New, Retall EV Registrations for the Last 12 Months

By Vehicle Class: Exotic, Luxury and Non-Luxury Vehicles

Key Findings:
Exotic & Luxury EVs account for

3%

of New, Retail EV Registrations
in the last 12 Months

Non-Luxury EVs
account for

26%

m Non-Luxury W Exotic and Luxury

% of EV Registration Market Share

11  © Experian Public Automotive Consumer Trends Market Q2 2024

Source: Experian Velocity Registrations, July 2024
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Q2 New, Retall EV Registrations Market Share % by Class for
the Last 3 Years (Q2 = April, May and June)

90.0%
80.0% —{81.5%]__
- 74.4%
70.0% o [2.1%
60.0% Key Findings:
As EV model availability continues to
0 .
20.0% expand, market share has shifted between
40.0% Luxury and Non-Luxury vehicles
30.0%
42560 [27.9%]
20.0% —118.5%|
10.0%
0.0%
Q2 2022 Q2 2023 Q2 2024
= Exotic & Luxury EVS  ===Non-Luxury EVs
e, .
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Source: Experian Velocity Registrations, June 2024 Note: This is Q2 data, not R12M—%’s will be different from other reports



New, Retall EV Registrations for the Last 12 Months

By Sub Segment: Subcompact & Compact, Midsize and Large / Fullsize

Key Findings:
Midsize EVs account for

2%

of New, Retail Registrations in the last 12 Months

Subcompact & Compact EVs account for

Large/Fullsize EVs account for

9%

mlLarge / Fullsize ®mMidsize ®Subcompact & Compact

% of EV Registration Market Share

e, .
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Q2 Top 5 New, Retall, Non-Luxury EV Regqgistration Market Share %
by Make for the Last 3 Years (Q2 = April, May and June)

30.0% Key Findings:
As EV model availability continues to expand, there has been
significant market share movement in the Non-Luxury space.

25.0%
23.0%
20.5%
20.0% 19.6% 19.7%
18.0%
15.0% 15.5%
‘| 13.0% 13.0%
10.0% 10.5% 10.2%
: f—
8.3%— 7.9%— 8.1%
6.4%
5.0%
-4.5%
0.0% ~0.5%[
Q2 2022 Q2 2023 Q2 2024
=Chevrolet e=—Ford e=——Hyundai =——Kia =——Nissan -—Toyota -—\/0lkswagen
., .
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Source: Experian Velocity Registrations, June 2024. Note: This is Q2 data, not R12M—%’s will be different from other reports.



Top 5 New, Retail Non-Luxury EV Registration Market Share %

Non-Luxury Vehicle Class by Make for the Last 12 Months

cnevroe: |, - - .
Key Finding:
<. | Ford

is the Market Share Leader for

vatcewegen || - e A

0.0% 5.0% 10.0% 15.0% 20.0% 25.0%
Percentage of Market Share for Non-Luxury Makes
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Top 10 New, Retail Non-Luxury EV Market Share %

Non-Luxury Vehicle Class Registrations for EVs by Model for Last 12 Months

Ford Mustang Mach-E 14.0%
Hyundai IONIQ 5 12.1%
Volkswagen 1D.4 | 11.29%
Ford F-150 Lightning | EEEEEEEEE 7.6%
Key Finding:

Chevrolet Bolt EUV | 7 2%

e — - Ford Mustang
kiaeve I 5.0 M a.C h _ E

Hyundai IONIQ 6 | 5o

is the Market Share Leader for

Toyota bz4X | - 0 Non-Luxury EVs by Model
kia Evo | / 0%
0.0% 2.0% 4.0% 6.0% 8.0% 10.0% 12.0% 14.0% 16.0%

Percentage of Market Share for Non-Luxury Models

e, .
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Top U.S. DMAs for Non-Luxury New, Retail EV Registrations R12M

SEATTLE, WA
10,000+ Registrations

PORTLAND, OR
6,000+ Registrations

SACRAMENTO, CA
6,000+ Registrations

SAN FRANCISCO, CA
19,000+ Registrations

LOS ANGELES, CA
38,000+ Registrations

SAN DIEGO, CA

7,000+ Registrations

17  © Experian Public

DENVER, CO
14,000+ Registrations

PHOENIX, AZ
5,000+ Registrations

Automotive Consumer Trends Market Q2 2024

Source: Experian Velocity Registrations, July 2024

Key Findings:

CHICAGO, IL
5,000+ Registrations

Non-Luxury EVs have the addition
of Boston, Portland, and Detroit as
Top DMAs

5,000+ Registrations

DETROIT, Ml

BOSTON, MA
; 6,000+ Registrations

NEW YORK, NY
17,000+ Registrations

PHILADELPHIA, PA
5,000+ Registrations

WASHINGTON, DC
7,000+ Registrations

ATLANTA, GA
22,000+ Registrations

N

MIAMI, FL
5,000+ Registrations

DMA® information is used pursuant to a license from The Nielsen Company. Any use
and/or reproduction of these materials without the express written consent of The Nielsen
Company, is strictly prohibited.
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Non-Luxury EV Market Share Overview
EVs account for 8+% of overall

New, Retail Registrations for the last 12 months new, retail registrations

26%

of EV registrations are

Non-Luxury
EV Market Share 2.1% ﬁn M ,

i arket ﬁ EV Market Share 3.1%
Non-Luxury EV Market Share 7.6% 7 ‘ =) Non-Luxury EV Market Share 12.1%

Nzn-Luxury I\k/lark(;t ShareOO.Z% Ford SHEE Non-Luxury Market Share 0.3%
Industry Market Share 0.2% F-150 Lightning Hyundai Industry Market Share 0.3%

IONIQ 5

EV Market Share 3.6%

Non-Luxury EV Market Share 14.0%
Non-Luxury Market Share 0.4%
Industry Market Share 0.3%

A ) EV Market Share 2.9%
v Non-Luxury EV Market Share 11.2%
Non-Luxury Market Share 0.3%

Volkswagen
Industry Market Share 0.2%

ID.4

e, .
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What model did each Non-Luxury EV replace?

Data includes new to new vehicles using disposal for the last 12 months

Ford Mach-E Hyundai IONIQ 5

Top 4 Inflows Top 4 Inflows Top 4 Inflows Top 4 Inflows
Including Ford Models From Other Makes Including Hyundai Models From Other Makes
Ford Mustang Mach-E  5.44% Honda CR-V 1.37% Taoyota Prius 3.67% Toyota Prius 3.67%
Ford Explorer 517% Mazda CX-5 1.21% Honda CR-V 3.28% Honda CR-V 3.28%
Ford F-150 C.01% Jeep Wrangler Unlim.. 1.21% Hyundai Tucson 3.22% Subaru Qutback 3.03%
Ford Escape 4 529 Honda Accord 1.15% Subaru Outback 3.03% Subaru Forester 2.47%
Top 4 Inflows Top 4 Inflows Top 4 Inflows Top 4 Inflows
Including Volkswagen Models From Other Makes Including Ford Models From Other Makes
Volkswagen Tiguan  11.69% Toyota RAVA 2.26% Ford F-150 22.58% | Ram 1500 3.45%
Volkswagen ID.4 4.84% Subaru Outback 2.13% Ram 1500 3.45% | Toyota Tacoma 3.14%
Volkswagen Jetta 4.56% Honda CR-V 2.12% Toyota Tacoma 3.14% | Chevrolet Silverado 1500 2.76%
Volkswagen Atlas 3.65% Toyota Prius 1.79% Chevrolet Silverado 1500 2.76% | Tesla Model 2 2.74%
.,
19  © Experian Public Automotive Consumer Trends Market Q2 2024 f.expericm.

Velocity Disposal Loyalty, April 2024



Q2 Top 5 New, Retall, Exotic & Luxury EV Registration Market Share %
by Make for the Last 3 Years (Q2 = April, May and June)

90.0%
+84.6% |—
80.0% ~—{80.0% |—
75.6%
70.0%
Key Findings:
60.0%
[esla
40.0%
continues to dominate market share for new, retail Luxury EV registrations.
30.0% :
Polestar and Porsche were in the Top 5 for Q2 2022. =TT
20.0% Cadillac entered the Top 5 as of Q2 2024. 4.6%
10.0% 3.3%
—————— —
0.0% ——
Q2 2022 Q2 2023 Q22024 |2.2%
=——Audi ==——BMW e=—Cadillac =——Mercedes-Benz Polestar =——Porsche e=—=Rivian =—=Tesla
0. .
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Source: Experian Velocity Registrations, June 2024. Note: This is Q2 data, not R12M - %’s will be different from other reports.



Top 5 New, Retalil Exotic & Luxury EV Car Registration Market Share%

Exotic and Luxury Vehicle Class by Make for the Last 12 Months

rvian [ < o &Y el
Mercedes-Benz - 3.8% _ .
is the Market Share Leader for Exotic & Luxury EVs by Make
audi [ 2.2%
0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0%

Percentage of Market Share for Exotic and Luxury Makes

e, .
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Top 10 New, Retail Exotic & Luxury EV Market Share %

Exotic & Luxury Vehicle Class Registrations for EVs by Model for Last 12 Months

Tesla Model Y 48.9%
Tesla Mode! 3 | (o 3%
Rivian R1S [ 3.8%
Tesla Model X [ 3.6%
avw i4 [ 2.6% Key Findings:
cuc e I 0 [esla Model Y
BMwW iX [l 2.1% is the Market Share Leader for
Exotic & Luxury EVs by Model
Tesla Model S [} 1.9%
Tesla Cybertruck [} 1.8%
Mercedes -Benz EQE [} 1.7%
0.0% 10.0% 20.0% 30.0% . 40.0% 50.0% 60.0%
Percentage of Market Share for Exotic & Luxury Models
e, .
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Top U.S. DMAs for Exotic & Luxury New, Retail EV Registrations R12M

SEATTLE, WA
26,000+ Registrations

DENVER, CO
15,000+ Registrations

[
CHICAGO, IL b f 1
20,000+ Registrations A0S Y

NEW YORK, NY

SACRAMENTO, CA
19,000+ Registrations

SAN FRANCISCO, CA
70,000+ Registrations

-8

-
AN

LOS ANGELES, CA
137,000+ Registrations

SAN DIEGO, CA
23,000+ Registrations

PHOENIX, AZ
16,000+ Registrations

23  © Experian Public Automotive Consumer Trends Market Q2 2024

Source: Experian Velocity Registrations, July 2024

66,000+ Registrations

PHILADELPHIA, PA
16,000+ Registrations

WASHINGTON, DC
22,000+ Registrations

ATLANTA, GA
18,000+ Registrations

DALLAS, TX
21,000+ Registrations

MIAMI, FL
26,000+ Registrations

DMA® information is used pursuant to a license from The Nielsen Company. Any use
and/or reproduction of these materials without the express written consent of The Nielsen
Company, is strictly prohibited.
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Exotic and Luxury EV Market Share Overview —y
s account for 8+%
Data includes new retail registrations for the last 12 months of overall new, retail registrations
.0% 4 O/
conmasaessoe - P /3%

Luxury Market Share 16.3%
Industry Market Share 3.1%

Tesla of EV regqistrations are

Model Y Luxury

EV Market Share 14.3%
Luxury EV Market Share 18.3%
Luxury Market Share 6.5%
Industry Market Share 1.2%

EV Market Share 2.7%
Luxury EV Market Share 3.6%
Luxury Market Share 1.2%
Industry Market Share 0.2%

Tesla
Model X

EV Market Share 2.9%
Luxury EV Market Share 3.8%
Luxury Market Share 1.3%
Industry Market Share 0.2%

Rivian
R1S

e, .
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What model did each Luxury EV replace?

Data includes new to new vehicles using disposal for the last 12 months

Tesla Model Y Tesla Model 3

Top 4 Inflows
Including Tesla Models

Top 4 Inflows
From Other Makes

Top 4 Inflows
Including Tesla Models

Top 4 Inflows
From Other Makes

Tesla Meodel 3 16.83% | Honda CR-V 2.62% Tesla Model 3 23.12% | Toyota Camry 3.66%

Tesla Model Y 12.04% | Honda Accord 2.53% Toyota Camry 3.66% | Honda Accord 3.54%

Honda CR-V 2.62% | Toyota RAV4 2449 Honda Accord 2.54% | Honda Civic 3.33%

Honda Accord 2.53% | ToyotaCamry 243% Honda Civic 3.33% | Toyota Corolla 2.33%
Rivian R1S Tesla Model X

Top 4 Inflows
Including Rivian Models

Top 4 Inflows
From Other Makes

Top 4 Inflows
Including Tesla Models

Top 4 Inflows
From Other Makes

© Experian Public

Tesla Model Y 8.41% | Tesla Model Y 8.41% Tesla Model X 23.04% | LexusRX 1.68%
Tesla Model 3 6.52% | Tesla Model3 6.52% Tesla Model Y 19.86% | BMWX5 1.10%
Tesla Model X 373% | Tesla Model X 3.73% Tesla Model 3 12.55% | HondaOdyssey 1-10%
Volvo XC30 3.04% | VolvoXC90 3.04% Tesla Model 5 7.29% | Acura MDX 0.87%

Automotive Consumer Trends Market Q2 2024

Velocity Disposal Loyalty, April 2024
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R12 Fastest Growing DMAs for New Retail EV Registrations

HARTFORD & NEW HAVEN, CT

KNOXVILLE, TN P

LAS VEGAS, NV 63.17% 5 Year YoY Growth Average
60.88% 5 Year YoY Growth Average 1,100+ Registrations

73.72% 5 Year YoY Growth Average
3,300+ Registrations

10,000+ Registrations

CHARLOTTE, NC

h 61.349% 5 Year YoY Growth Average

6,500+ Registrations

EL PASO, TX
97.12% 5 Year YoY Growth Average
1,000+ Registrations

HOUSTON, TX
61.39% 5 Year YoY Growth Average
15,000+ Registrations

SAN ANTONIO, TX
61.00% 5 Year YoY Growth Average N |
3,900+ Registrations a

.. )
26 © Experian Public Automotive Consumer Trends Market Q2 2024 DMAR is a registered service mark of The Nielsen Company. Eexperlcn.
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Source: Experian Automotive Registrations as of July 2024 (light duty new retail)



R12 Fastest Growing DMA Regions & Public Charging Stations 2024

| ° &

a3
[ 2N
/ .

DMA® is a registered service mark of The Nielsen Company.

27  © Experian Public Automotive Consumer Trends Market Q2 2024 Source: Experian Automotive Registrations as of July 2024 (light duty new retail)

Source: Charging Station Source: National Renewable Energy Laboratory (NREL) Report.
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R12M Electric Vehicle Replacement Activity

Electric Plug In/Gas - 5.3%

Electric Plug In/Gas - 2.5%
I

’ Electric - 11.6%

Gas/Electric Hybrid

Gas/Electric Hybrid - 47.7%

Gasoline - 34.6%

Gas/Electric Hybrid - 3.2%
- ]

Electric - 77.4%

Electric Plug In/Gas - 28.5%
Electric - 28.4%

Gas/Electric Hibrid -8.6%

Electric Plug In/Gas

Gasoline - 16.2%

Gasoline - 33.6%

e, .
28  © Experian Public Automotive Consumer Trends Market Q2 2024 ,expel'lan,
Data through April 2024. Includes new to new purchases for the last 12 months using Experian Disposal Loyalty Methodology. “



The Majority of Electric Vehicle Households,
Own Other Vehicles

64%

of Electric Vehicle Households,
Own more than

11%

of Electric Vehicle Households,

89%

of Electric Vehicle Households,

Own

1 vehicle

Own at Least

2 vehicles

)+
vehicles

e, .
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Source: Experian Velocity Vehicles in Operation, cars and light duty trucks, Q1 2024 and Household Share of Garage



Electric Vehicle Household Share of Garage Detalls

Households that own at least 1 EV,

and have at least a 2"9 vehicle

81% Gasoline
14% Hybrid
12% Electric
) /

e, .
Automotive Consumer Trends Market Q2 2024 sexperian
]

Source: Experian Velocity Vehicles in Operation, cars and light duty trucks, Q1 2024 and Household Share of Garage



Automotive Consumer Trends

&~ Q2 Summary Insights

What are they Driving

QY

EVs represent 8.7% [ Tesla is the i > Ford is the
of New, Retail Exotic & Luxury EV Non-Luxury EV
Market Share leader,
with 21 of the market
share.

Registrations in the Market Share leader,
last 12 months; 26% with 74% of the
are Non-Luxury, 73% market share.

are Luxury.

e, .
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Q2 2024
Who are these customer

« Demographic information
« Generational insights

- Lifestyle segmentation

32  © Experian Public Automotive Consumer Trends Market Q2 2024 !experlcm.
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R12M New, Retail EV Registration % by Generation

40.0%
35.0% Key Findings:
Gen Z, & Boomers
30.0% register % of EVs
25.0% Millennials and Gen X
register A % of EVs
20.0% as compared to overall
new, retail registration
0 1)
15.0% %0'S
10.0%
5.0%
0.0%
All New, Retail Registrations R12M EV Registrations Only .
33  ©Experian Public Automotive Consumer Trends Market Q2 2024 ,e.xperldn
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Source: Experian Velocity Registrations, June 2024



R12M New, Retail EV Registration % by Generation & Class

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 45.0%
n Silent Key Findings:
Q Boomer 21.2% over-index for Non-Luxury EVs
9 Gen X 37.7%
n Millennial 30.7%
7.1%
Gen Z 0
B Total EV Registrations ®Non-Luxury EVs W Exotic & Luxury Evs
0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0%
.. )
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Source: Experian Velocity Registrations, July 2024



R12M New, Retail EV Registration % by Gender

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0%

70.9%

Key Findings:

Male Buyers

29.1% over-index for EVs, as compared to new, retail
registrations for the overall market, which is a
60/40 split for M/F.

O

Female

25.0% 30.0% 35.0% 40.0% 45.0% 50.0% 55.0% 60.0% 65.0% 70.0% 75.0%
OTotal EV Registrations m Non-Luxury EVs W Exotic & Luxury Evs
., )
35  © Experian Public Automotive Consumer Trends Market Q2 2024 !experlcn,
()

Source: Experian Velocity Registrations, July 2024



R12M New, Retail EV Registration % by Marital Status

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0% 90.0%

\ 4

100.0%

' 87.2%

Married

Key Findings:

Married & Single
v Buyers

Index about the same for Exotic & Luxury,
and Non-Luxury Classes

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0% 90.0%
OTotal EV Registrations m Non-Luxury EVs W Exotic & Luxury EVs
36  © Experian Public Automotive Consumer Trends Market Q2 2024

Source: Experian Velocity Registrations, July 2024

100.0%

. .
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R12M New, Retail EV Registration % by Presence of Children

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0%

Key Findings:

Buyers with
Children

Index about the same for Exotic &
Luxury, and Non-Luxury Classes

s

Children

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0%
O Total EV Registrations B Non-Luxury EVs B Exotic & Luxury EVs
., )
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R12M New, Retail EV Registration % by # of Children

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0%

i

1 Child

idid
Key Findings:

2 Children The

Number of

Children

EV Buyers have, indexes about the same for

Exotic & Luxury, and Non-Luxury Classes

4+ Children
0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0%
OTotal EV Registrations ® Non-Luxury EVs B Exotic & Luxury EVs
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R12M New, Retail EV Registration % by Dwelling Type
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\
s

Single Family

Key Findings:
The

B Dwelling Type

EV Buyers have, indexes about the same for
Exotic & Luxury, and Non-Luxury Classes

Multi-Family

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0% 90.0%
OTotal EV Registrations ® Non-Luxury EVs B Exotic & Luxury EVs
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R12M New, Retail EV Registration % by Buyer Occupation

Key Findings:

Almost

40%

of New, Retail EV Buyers
have a Management/
= Management/ Business Business or Professional

m Office & Admin Support Occupatlon
m Other

® Professional: Legal/ Educ/Health/Tech

m Retired

m Sales

B Technical: Computers/ Architect/Engineer

m Blue Collar
B Farming/ Fishing/ Forestry

Retired; 9.2%

.. )
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R12M New, Retail EV Registration % by Household Income

) E o 0,
0 . . 18.0%
L6.0% EV Buyers with a Household Income >$200 K over-index for Luxury EVs
0,
14.0% 13.1% oo
0
12.4% 12.2% 14.0%
12.0%
0
10.0%
7 8% 10.0%
8.0% 7.2% —
8.0%
6.0%
6.0%
4.0% 2 0
. 0
2.0% 2 0%
0.0% e e e e e e e e e e 0.0%
<$35K $35-50K $50-75K $75-100K $100-125K  $125-150K  $150-175K  $175-200K  $200-$250K $250K+
D Total EV Registrations  mNon-Luxury EVs  mEXxotic & Luxury EVs
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Automotive Consumer Trends

&- Q2 Demographic Summary Insights

090
'.‘

Consumer
demographics

vary across
Class for EV Buyers

QY

Targeting specific
consumers for your

marketing campaigns
Is critical for success

42  © Experian Public Automotive Consumer Trends Market Q2 2024

Leverage
psychographic and
buying preference
insights to further

customize your
marketing message
for EV buyers
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*experian.



Q2 2024
Meaningful Customer

Segmentation iIs Critical

We deliver house-hold- based lifestyle segmentation
through Mosaic® USA it brings data to life by highlighting:

* Who consumers are « Their digital lifestyle
« Where they live « Their communication preferences
« How they view the world * And, more...

* Their financial status

43  © Experian Public Automotive Consumer Trends Market Q2 2024
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Top 5 Consumer Mosaic Types Market Share %

| | L Koy Findinac:
Total, Exotic & Luxury, and Non-Luxury New, Retail EV Registrations €y Findings

16.0% _— American Royalty
-14.7%
is Top Mosaic Type for Exotic & Luxury EV Buyers
14.0%
Philanthropic
10.0% Sophisticates
Is Top Mosaic Type for Non-Luxury EV Buyers

8.0%

6.0%

4.0%

2.0%

0.0% —

American Royalty Philanthropic Sophisticates Cosmopolitan Achievers Couples with Clout Fast Track Couples
@ Total EV Buyers m Exotic & Luxury EV Buyers m Non-Luxury EV Buyers
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Source: Experian Velocity Statistics July 2024



W .
#4 Achievers

Top 3 Lifestyle Segments for Non-Luxury, New Retail EV Buyers
: s % _
~— 4 American P\ $ Cosmopolitan

e
S8 Philanthropic =t
s LVEN Sophisticates - & == Royalty e
i - S 3 » i
us. 11.3M 7.8M 4.7M
Population
% Households 4.09% 2.26% 1.73%
% Individuals 4.92% 3.34% 2.09%
Overview Affluent, influential Affluent middle-aged
Mature, upscale and successful couples and families
couples and singles couples and families enjoying dynamic
in suburban homes living in prestigious lifestyles in metro
suburbs areas
e,
*experian.

Automotive Consumer Trends Market Q2 2024
Source: Experian Velocity Stats July 2024, ConsumerView Mosaic September 2024
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Top 3 Lifestyle Segments for Non-Luxury, New Retail EV Buyers

General
Insights

Auto
Insights

46  © Experian Public

V-
s = XM Philanthropic — ol = American

¢ W L — :
& LYEN Sophisticates 2V == Royalty

f 2‘._‘ Ses

- gy

A

-

Retiring in Comfort
Experienced
Travelers

Art connoisseurs
Philanthropic

Prestigious housing
Luxury living
Upscale cars
Healthy lifestyles

» Unlikely to buy
used vehicles

* In the market for
luxury cars and
compact cars

Not in the market
for used vehicles
Own different types
of luxury vehicles

Automotive Consumer Trends Market Q2 2024

Source: Experian Velocity Statistics March 2024, ConsumerView Mosaic May 2024

..“ﬂ -
¥ Cosmopolitan
)@ Achievers

- ’

-

Bilingual
Luxury living
Soccer fans
Two family
properties

In the market for
compact /
subcompact cars
Own alternate fuel
cars

P :
®experian




Top 3 Lifestyle Segments for Non-Luxury, New Retail EV Buyers

& N I
=4 ‘ : | ' | Y |
LN S, Philanthropic —_g! - American : y'% Cosmopolitan

,3 ¥=% Sophisticates - &¥ =& Royalty ‘#4 Achievers

>

NS

4 r

.-

To
Bu?/ing Brand Quality Quality
Style Loyalists Matters Matters

Top 3 4
Channel
Preferences

@TV

4 @ )
Direct Mall c
J - Y, -

.. )
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Automotive Consumer Trends

&~ Q2 Summary Insights

Philanthropic o ) American
Sophisticates

Royalty
#1 Buyers for New, Retalil
Non-Luxury EVs

Brand Loyalists

Email #1

#1 Buyers for New, Retail
Exotic & Luxury EVs

Quality Matters
Email #1
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Cosmopolitan
Achievers

#3 Buyers for New, Retalil

=AVAS

Quality Matters
TV #1

T

. .
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Q2 2024
Case Study

* Non-Luxury EV.
Chevrolet Silverado EV

» #1 New, Retail Buyer Lifestyle Segment:
Settled in Suburbia

.. )
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Non-Luxury EV Lifestyle Segmentation
#1 Lifestyle Segment for Chevrolet Silverado EV
Settled in Suburbia

Upper middle-class famlly units living comfortably in established suburbs

Who We Are 0 Channel Preference 0

Head of Type of
household age = property
36—45 Single family

168 30.5% 110/ 97.8% Q ‘ o
Est. Household Purchase/lease

Key Features $75,000-599,999 $20,000-530,000 Technology Adoption 0

Comfortable lifestyles 132| 20.4% 261 I 44.4% e
Young children

- \';,y
ge  /Ji9t\ I N — i ==
= Do-it-yourselfers prachusad £ Q \, \N‘ * @

Own cars and minivans 48+ months ago 6-10 years
In the market to lease non-luxury vehicles Apprentices
18765.3% 177|79.2%

Where we live [X]

Low

3

Experian Marketing Data

Population Direct Mail
6.4M M

Email
1.2M

Digital
11.8M 0

9 Click for Street View links
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Automotive Consumer Trends

- Q2 Vehicle Summary Insights

e@o0
'-‘

What are they driving i ) Who are they How to Market to them

» EVs represent 8+% of new,
retail registrations

» Boomers slightly over-index « Customize your message and
for Non-Luxury EVs 4 delivery to your market / buyer

« Tesla leads for new, retail
Luxury EV registrations

* Men over-index for EVs « Email is in the top 3 channel
preference for all three of the

* There are very minor top 3 lifestyle segments

demographic differences by
vehicle class * TV is the top preference for
the third lifestyle segment

* Ford leads for new, retail Non-
Luxury EV registrations

e, .
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2-Turn Car Buyer Insights into Advertising
Action with Experian and The Trade Desk

The Trade Desk leverages the insights from the Automotive
Consumer Trends reports to create a comprehensive
omnichannel strategy for reaching in-market car buyers.

Click here to access the eBrochures help you turn advertising
insights into advertising action.

Sport Utility Vehicle (SU *
Audience Insights

Van

Ry Yt doue o stren
B 1o SUV rogsratons and the
F1.44 &l ovsumers o e Audienc i
- ’Mmum,mw
wowsee  ElECHriC Vehicle

& theTradeDesk st Audience Insights I ERINIEII

Click to access eBrochures

e, .
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https://www.experian.com/blogs/insights/auto-turn-car-buyer-insights-into-advertising-action/
https://www.experian.com/blogs/insights/auto-turn-car-buyer-insights-into-advertising-action/
https://www.experian.com/blogs/insights/auto-turn-car-buyer-insights-into-advertising-action/
https://www.experian.com/blogs/insights/auto-turn-car-buyer-insights-into-advertising-action/

Automotive Consumer Trends

- Special Report: Generational Insights

0O Q

Mlllennlal Boomer
GETACCESS TO THE

Special Report

Generational Insights

Automotive Market Insights for the Gen Z, Millennial,
Gen X, Baby Boomer and Silent Generations.

Click to access Special Report J
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https://www.experian.com/blogs/insights/auto-special-report-on-generations/

Automotive Consumer Trends

) Save the date

I—I
T
EEE
SAVE THE DATE:
December 2024

AUTOMOTIVE CONSUMER
TRENDS REPORT:

Q3 2024
Pickup Trucks
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Automotive Consumer Trends

‘i’ Stay informed

((j)i)

STAY INFORMED: > EXPERIAN AUTOMOTIVE

: : REPORT TRENDS:
Experian Automotive

: see Automotive Consumer
Market Insights. = Trends Report

=  Automotive Market
R Trends Report

o f the Automotiv
€E§ State of the Automotive

Finance Market Report . ®

8

e, .
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https://www.experian.com/automotive/auto-consumer-trends-webinar
https://www.experian.com/automotive/auto-market-trends-webinar
https://www.experian.com/automotive/automotive-credit-webinar

Automotive Consumer Trends

‘D Connect & Follow Us

o :
..experlon@

CONNECT WITH US ON FOLLOW US ON

LinkedIn: X:
Experian #EXPAUto
Experian_Aut

l Automotive
60 ()

60 ()

e, .
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https://www.linkedin.com/company/experian-automotive
https://twitter.com/Experian_Auto

Q2 2024 &~ \

i
\ Experian Automotive is prepared to meet
I h a n k YO u I your needs with integrated solutions designed
- to drive your business forward.

e, .
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